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1. EIZAINQrH

To Kévtpo Empdpdwong kat Awa Biou Mabnong (K.E.ALLBI.M.) tou EOvikou kat Karmodiotplakou
Naveruotnpiov AGnvwv (E.K.M.A.) cac kalwoopilel oto MMpOoypoppa SUMMANPWHATIKAC &€
Anootdoewg Eknaibeuong Kol CUYKEKPIUEVA OTO TIPOYPAUMA EMAYYEAUATIKAG EMUOPPWONG Kol
kataptiong pe titho «Marketing and Communication Management».

H avaykn ouvexolg emiuopdwaong Kal motonoinong emayyeApatikwy deflotitwv odnynos to
Npoypoappa ZupnmAnpwpotikng € Amootdocsws Exknaidevong (E-Learning) tou E.K.M.A. oto
oXeSLOOUO TWV TIPWTOTIOPLOKWY aUTwWV Mpoypappdtwy EmayyeApatikig Empodpdpwong kal
KatapTtiong, pe yvwpova tn dtaoclvdeon tng OswpnTIKAG LE TNV TTPAKTIKI) YVWOH, OVOITTUGCOVTOG
Kuplwg, TNV edapLOCHEVN SLACTOON TWV EMLOTNLWY OTO AVTIOTOLYOL ETTAYYEALOTIKA TTediaL.

3TN OUVEXELD, OOC TOPOUGCLATOUME QVOAUTIKA TO TPOYPALA OTIOUSWV Yl TO TIPOYPOAUUO
EMAYYEALATIKNG eMUOpdwong kat katdptiong: «Marketing and Communication Management»,
TLG MPOUTIOBETELG CUUUETOXNG OAG OE AUTO, KABWG KOl OAEG TLG AETTTOUEPELEG TIOU TILOTEVOUUE OTL

elvaL XprOUES, YLa VOL EXETE L0t OAOKANPWEVN ELKOVA TOU TIPOYPALLLOTOG.

2. ZKOMNOzZ TOY NPOrPAMMATOZ

To Ekmoatbeutikd Avtikeipevo «Marketing and Communication Management» eival éva
TIANPEG, OUTOVOMO KoL OAOKANPwHEVO Mpoypoppa, to omoio ovamtuxOnke pe otoXo tnVv
napoxn yvwong o dlaltepa Kpiolpoug, KaOnueptvolg, TPAKTIKOUG Kol VEUPAAYLIKOUG TOUELG
HLOC ETLXELPNONG.
OL ekmaldeuOpeVOL TTOPAKOAOUBWVTOC TO TPAOYPAUHA £XOUV TNV EUKALPLA VaL:
> efokelwBolv e TIG Baokég apxég Tou Marketing,
»  avtAndBoulv Tta otddio TG €peuvag ayopdg, TN XPNOWMOTNTA TG Kot Tov opBod
TPOYPAUHATIONO TN,
>  yvwpioouv Bacikég apxéc emKowwviag Kat Snupooiwv oxéoewv oe o emyeipnon
KaBwc¢ kat Baotkeg Evvoleg tou Customer Relationship Marketing/Management (CRM),
»  avamtiouv tkavotnTeS oxedlaool poypdppatoc Emkowvwviaknc Alaxeiplong
> exknaubeutolv otnv ebappoyr kot ulomoinon oxediou Marketing
»  va yvwpioouv TIC W8LATEPOTNTEG TOU TAYKOOULOU TepBAANOVTOC Katl Tou SteBvouc
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> va efowewBolv pe ta social media, éva olUyxpovo péco Swadruiong Ko
ETUXELPNMATIKOTNTAG KOL TEAOG VOL QITOKTI 00UV SEELOTNTEG AMOTEAECATIKIG ALOUTTPOCWITLKIG

ETUKOLVWVIAG

O ekmaldeuOPEVOG HETA TNV OAOKANPwon Tou Tpoypdupato¢ Ba eivat ce Béon va
XPNOLLOTIOLEL AMOTEAEOUOTIKG TA EPYAAELQ KO TIG TEXVLKEG TTOU cUVBETOoUV To AoV dpdopa
TOU HAPKETLVYK, KOOWC €miong va XPNOLUOTIOLEL TO Tipoypappa Emkovwviakng Alaxeiplong Kot
va epappolet CRM otpotnykeC.

3to TéAoC Tou Oewpntikol pEPOUC TOU [POYPAUUOTOC Ol EKTIOOEUOUEVOL €XOUV TN
Suvatotnta vo pabouv va xpnotponololv Aoylopko Mpdypappo Kal vo to epappolouv oe

Sebopéva amd TOV TPAYMOTIKO XWPO EPYACLOC EMXEPHOEWY TIOU ocuvepyalovtal UE TO

T(POYPOALUAL.

3. KATHIOPIEZ YNOWH®IQN NOY NNONTAI AEKTOI ZTO
NMPOrPAMMA - TPONOZ ENTAZHZ

Altnon oUUUETOXNAG MItopoUV va uTtoBdAAouv:

» anddoirol Naverotnpiov/TEl tng nuedanng kat tng aAAodarig

» anodottol SeutepoPaduiag skmaidsuong pe ouvadry OTO OVTIIKEIHMEVO EPYACLAKN
gpnelpia

H aitnon ocuppetoyng umtoBAAAeTAL NAEKTPOVIKA, LECW TNG LOTOOEALSOC:

https://elearningekpa.gr/

4. NPOANAITOYMENA

Ta poamaltoUevVa yia Ty apakoholdnon tou Mpoypapuatog arnd Toug EKMASEUOEVOUC ElvaL:
> NpdoBacn oto Aadiktuo

P Kartoxn npoowrikouy e-mail

P Kalf yvwon tng ayyAki¢ yAwooog

P BOGOLKEG YVWOELS XELPLOMOU NAEKTPOVIKWV UTTOAOYLGTWV

P o tnv mpaktiki edboppoyn Tou AoylopikoU, sival anapaitntn n xpicn UoAoyLoTH ME

AsLtoupytko cUotnpa windows 7 | petayevéotepn £kdoon.



5. TPONOZ AIEZAINQIrHZ TOY NPOrPAMMATOZ

H &lbaokalia ota mpoypdppoato €€ QMOOTACEWG EMOYYEAUOTIKAG EMIHOpdWONG Kot
Kataptiong tou Kévrpou Emipdpdwong kat Awa Biou Mabnonc tou EKMA Site€aystal péow Tou
SLadktUou, MPOoPEPOVTAG OTOV EKTIALOEVOUEVO «auTovouia», dnAadr Suvatotnta UeAETNG
ove€apTNTWE TEPLOPLOTIKWY TOPAYOVIWY, OIWG N UTIOXPEWGCN TS GUGLKAG TOU Ttapouasiag ot
OUYKEKPLUEVO XWPO Kal Xpovo.

To ekmatdeuTikd UALKO Tou Tipoypappatog dlatifetal otadlakd, ava SLakTiki evotnTa, HEow
€L6IKA SLapopdWHUEVWY NAEKTPOVIKWY TAfewv. Katd tnv €€€AEn kaBe BepaTIKAG evoTNTOG
ovaptwvtol oe oxeTko link ol amapaitnteg yla tv opaln die€aywyn TNG eKMOLSEUTLKAG
SLadKaclaG OVAKOWVWOELG.

O ekmatbeuopevog, adol OAOKANPWOEL TN MEAETN TNG EKACTOTE SLOAKTIKNG EVOTNTAG, KOAELTOL
va UTIOBAAEL NAEKTPOVLIKA, TO avtioTolyo TeOT afloAdynong. Ta TeoT Unopel va nepltAapufavouv
EPWTAOELC avTlotoixtong opbwv amavtioswy, ToAAamAng emloyng, oAnboulg/Peudolg
dnAwong, n upload, 6mou o ekMaALSeUOEVOC Ba TTPETEL VO SLATUTIWOEL KAL VO ETILOUVAYEL TNV
anavinon tou. H Bepatikn evotnta pmopsl va ouvodevetal and TeAkn epyaocia, n omnola
SlatiBetal katd tnv oAokAnpwon TnG Bepatikng evotntag (epooov to amawtel n ¢uon tng
Bepatikic evotntag) Kat adopd to cUvoAo tng Sdaktéag UANC.

MapdA\nAa, mopExetal MARPNG EKMALSEUTIKY) UTOOTAPLEN S£80UEVOU OTL O EKTTALOEVOUEVOG
propel va ameuBUveTaL NAEKTPOVIKA (Yo To Stdotnua mou SlopKel To EKAOTOTE HAbnua) otov
OPLOKEVO EKTIALOEUTH TOU, HECW EVOWHATWHEVOU OTNV MAOTHOPHA NAEKTPOVIKOU CUCTAUATOC
ETUKOLVWVIAC, YL TNV Qe eMiAUCN amopLwV OXETLIOUEVWY HE TIC BEUATIKEG EVOTNTEG KL TLG

0.oKAOELG afloAdynong ) TNV TeAKnA epyacia.

6. TPONOZ EZETAZHZ KAl BAOMOAOIHZIHZ

Ye KABe SLOaKTIKA evotnTa O ekMadeuopevVog Ba Tipémel val emAUEL Kal va UTIOBAAAEL
NAEKTPOVIKA TO QVTIOTOLXO TEOT, TNPWVTIAG TO Xpovodlaypappo mou €xel dobsl amd tov
ekmaldeuty tou. H kAlpaka Boabuoloyiag kupaivetar amd 0 €wg 100%. ZuVOAlKA, n
BaBpoloyia kaBe BeUATIKAG EVOTNTOC TTPOKUTITEL KATA TO 60% OO TG AOKNOELS OELOAOYNONG
Kal Kotd to umolouto 40% amod TNV TEAKN e€pyacia, n omoilo ekmoveitol oto TEAOG TOU
OUYKEKPLUEVOU HaBnpatog kal epdoov to amnattel n puon autou.

H xopriynon tou Motomointikol Egeldikevpévng Empopdwong mpaypatonoleital, otav o

ekmaldeuopevog AaBel oe 0Aa ta padnuoata Babuo peyoadltepo 1 oo tou 50%. I mepintwon



TIoOU N ouvoAlkn BaBuoloyia evdg 1 meplocotépwy pabnuatwy dev Esmepva to 50%, o
ekmaldevopevog £€xel tn duvatotnto emavefEtaonC TwV HABNUATWY QUTWV META TNV
olokAfpwon tng ekmawdeutikng Stadikaciag tou mpoypduparoc. H Pabuoloyia mou Ba
OUYKEVIPWOEL Katd tn Sladikaoia emave£Taong Tou elval Kal n opLloTKN ylol Ta €V AOyw
pobnuata, pe tnv mpolmobeon OtTL Eemepva €KELVN TIOU OUYKEVIPWOE KATA TNV KAVOVLKNA
Slapkela tng ekmatdeutikng dladikaoiag. Xe SladopeTiky mepimtwon Slatnpeltal N apyikn

BaBuoloyia.

7. AOINEZ YNOXPEQZEIZ EKNAIAEYOMENQN - NPOYNOGEZEIZ
XOPHIHZHZ NIZTONOIHTIKOY

Mépa and tnv emtux OAOKARPWON TOU TIPOYPAKUOTOG YLla TN Xoprynon tou MNiotomnotntikou
amatrtovuvtal ta £€AC:

» Fuppetoxn) Ttou eskmoudsuduevou otn  Swadwkaocion  AstypoatoAnmrtikoU  EA€yyou

Tavtonoinong

H Swadikacio AstypatoAnmuikol EAEyxou Tautomoinong Exkmawdeuodpevou otoxeleL ot
Slaodalion NG TOLOTNTOG TWV TIPEXOUEVWY EKTOLOEUTIKWY UTINPECLWV. JUYKEKPLUEVQ,
efovolodotnuévo otélexog tou Kévtpou Emuopdwong kat Alo Blou Mabnong tou EKMA,
ETUKOWWVEL TNAEOWVIKWG HE €va Tuxaio Osiypa ekmoldeuOUEVWY, TIPOKELMEVOL va
SlamotwBel edv ouPUETElXAV OTIC eKMALSEVUTIKEG Oladlkaole TOU TPOYPAUUATOC, €AV
OVTLUETWTLOAV TIPOPAALOTA OE OXEON LE TO EKMALSEUTIKO UALKO, TNV EMLKOWVWVIOL UE TOV
OPLOKEVO EKTIALOEUTH TOUC, KABWE Kal PE TN YeVIKOTEPN pabnaotakn dtadikaoia. H tnAedpwvikn
ETUKOWVWVIA SLeEayetal Pe TNV OAOKANPWON TOU EKACTOTE TIPOYPAULOTOC, EVW N LECT XPOVLKN
SlapKeLd TNG ouyKeKpLUEVNC Sladikaoiag elvatl epinou 2-3 Aemta.

Y& MeplmTwon KN CUHUUETOXNG TOU ekTadeuopevou otn Sladikaoia AstypatoAnmrikol EAEyxou
Tavtonoinong, epoocov KANBeL, i KUn TAuTOMoiNoNG Tou Katd tn Ste€aywyn tng, dev xopnyeital
TO TILOTOTIOWNTIKO OTOUdWY, OKOUA KAl OV €XEL OAOKANPWOEL EMITUXWG TNV €€ AMOCTACEWS

ekmaldevTikn Stadikaoia.

»  JuppeTOXN TOU ekmatdsuopevou otn Stadikacio AstypotoAnmnrikol EAEyyou Eyypadwv

O SelypatoAnmrtikog €Aeyxog eyypadwy Slaodpalilel TNV eyKupOTNTA TWV OTOLXELWV TIOU €XEL
ONAWOEL 0 EKMALOEVOUEVOC OTNV QiTNON CUMMETOXNG Tou oto Mpdypoupa kat Bacel Twv

omoilwv gxetL aflohoynBei kat eykplBel n altnon CUPUETOXNAC TOU OE QUTO.



Katd t Sldpkela i HETA TO TEPAG TOU TIPOYPALMOTOG, TIPOYHATOMOLETOL SELYUATOANTITIKOG
€\eyxog eyypadwv amod tn Mpappateia. O sknadevopevog Ba mpémel va sival os Béon va
TPOoKOUioEL Ta amapaitnta SKaloAoynTkA Ta omola TIoTomoloUV Tol oTolxela mou €xel
dnA\woel otnv aitnon cuppetoxng (Avtiypado Mtuxiou, Avtiypado Amolutrpou Aukeiou,
BeBaiwon Epyactakng Epnelpiag, N'vwon Zévwv Nwoowv K.T.A.).

Y& MeplmTwon KN CUUHUETOXNG TOU ekMaldeuopevou otn Stadikaoia AstypatoAnmrikol EAEyxou
Eyypadwv, epdoov kAnBel,  un Umapéng twv SikaloAoynTikwyv autwv, Sev xopnyeital to
TILOTOTIOLNTIKO OTOUSWY, OKOHA KoL oV €XEL OAOKANPWOEL EMITUXWE TNV €€ AMOOTACEWS

ekmaldevtikn Stadikacio.

» AnonAnpwun Tou GUVOAOU TWV SLEAKTPpWV

O ekmaldsuOpevoc Ba TPEMEL VO UNV EXEL OLKOVOULKAG GUOEWC EKKPEUOTNTEG. L€ TiEpimTwon
TIOU UTIAPXOUV TETOLECG, TO TLOTOMOLNTIKO omoudwv dlatnpeitol oto apyxeio tng Mpappateiag,

HEXPL TNV EVNUEPWON TNG YLa TN SLleuBETNoN TG EKKPEUOTNTOC.

AvaAuTikr) teplypadr Twv nNapandvw undpxet otov Kavoviopo Inovdwv:

https://elearningekpa.gr/regulation

8. ZYITPAQEIZ TOY EKNAIAEYTIKQOY YAIKOY

Ot ouyypadeic Tou ekmaldeutikol UALKOU eival péAn AEM tou EBvikoU kol Kamodiotplakol
Mavemnotnuiov ABnvwv n kat lbkol epmelpoyvwpoveg He Wolaitepn ocuyypadikny kataiwon,

oL omoiol Katéxouv oAU Baoikoé poAo otnv UAomoinon Tou MPOoYyPAUUATOG.

9. NQZ AIAMOPOQNETAI H YAH TOY NPONPAMMATOZ
NEPITPAOH MAGHMATQN

MAOHMA - EIZATQIMH XTO MAPKETINTK KAl STHN ENNOIA TOY
MPOIONTOZ

Awsaktikiy Evotnta 1: Baowkég Evvoleg kat ApxEG tov Marketing

Je aQUTAV TN SL8AKTIKN evotnTa avaAvovtal oL Baclkeg €vvoleg Tou marketing. O OVTIKELUEVIKOG
OKOTIOG NG evOTNTAG Elval va epoSLACEL AUTOUG, TTOU AoKOUV Tn SLoiKNon TwV EMXELPHOEWY KaL Ta
MEANOVTIKA OTEAEXN TWV ETUXEWPNOEWV HE TIC BAOKEG TEXVIKEG Tou marketing. H Beswpla Tou

Marketing ocuvoSeUeTal e XEWPOMLOOTA TOPASEIYMATA, TIPAYUATIKA 1) UTIOBETIKA. Me ToV TPOMO
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OUTO, TUOTEVETAL TIWG TO Bewpntikd autd mAaiolo, Ba yivel sukoAdTEpa KOTOVONTO QMO TOV

ekmadeVOUEVO.

Awsaktiky Evotnta 2: Iupnepipopda tov KatavoAwth - ARPn AyopaocTikng
Anodaong

H Sibaktikn evotnTa ToVIEL TN OoNUAGCL TNG AMOTEAECUATIKOTNTOS TWV OTPOTNYLKWY TIou edappdlel
To marketing katd tn dtdpkela tng Stadikaoctiog Baoel Tng omoiag Ba anodaciosl 0 KATAVOAWTHG EAV
Ba ayopdoel i o amoppiPet £va TPoiov. EToL, 0 KOTOVOAWTAC YIVETOL TO ETKEVTPO TNG AVAAUGHC
pag. H peAétn tng oupmepldpopds Tou KOTavoAwTth, n omoio Sev arexel TIOAU oo Tt HEAET TNG
VEVIKAC oupmeplpopds tou ovBpwrou, €xel w¢ otdxo tnv Lkavoroinor) tou. H olvBeon twv
avakaAUPewv TIoAwv KAGSwv, 0rwg tng Puyoloyiag, Tng KowwvioAoyiag, TN olkovopoloyiag kat

¢ avBpwrtoAoyiag, BonBoulv oto va eppnVEVCOUE TN CUUTEPLPOPA TOU KATOVOAWTH.

Awsaktik Evotnta 3: Zupnepipopd tou KatavaAwtrh - Tuppatomoinon tng
Ayopdag

H S16aKTIKA eVOTNTA UTIOYPALUIZEL OTL O TIPWTOC BACIKOG OTOXOG KA oTpatnyKAg Marketing elvatl n
ETUAOY TOU OUYKEKPLUEVOU TUNHATOG TNG ayopdg Tou evdladepel tnv emyeipnon. O deltepog
oTOXOG £lval N emloyn NG KATOAMNANG ipoodopAg TPOC TO CUYKEKPLUEVO OUTO TUAHO TNG OyOPA.
‘Etol, avoAlovtal Kpurrplo BAoel Twv omoiwv YIVETAL N TUNUATONOINoN TG ayopds, Kabwg Kot
otpatnywkég Marketing mou oxetifovran pe autiv tnv Sadwkacia. Emiong, mapouoialovral ta

TIAEOVEKTILLOTAL YLOL TOV ETUXELPNUATIA oG 0pONG TUNUATOMOnoNG TNG ayopd.

Awsaktiki Evotnta 4: Epevva Marketing

O OKOTOC TNG OUYKEKPLUEVNG SLOAKTIKAG EVOTNTAG €lval val UTIOYPOUKLOTEL N onuaoia mou €xet
yla TV enixelpnon pa €ykaipn Kat KaAd peAetnuévn épeuva Marketing. ESw, avaluovtal
Karmotot and Toug Adyoug rou eniBaiiouv tnv épsuva Marketing, Sivetal to meplexdpevo Kat n
€ktaon g épeuvag Marketing, kaBwcg emiong, kat n onuacio evog opBol MPOYPOUUATIOMOU

0AOKANPNC TNG Stadikaoiag Tng £€pEUVaC ayopag.

Awsaktiki Evotnta 5: IxéSwo Marketing

H ouykekplpévn SLOAKTIKA €VOTNTA ETLKEVIPWVETOL 0TO pOA0 Tou oxedlou Marketing, wg
HUNXOVIOUOC OTTOTEAECUATIKAC ETUKOWVWVIAC. YKOTTOG TOU otpatnywkol oxedlaopou sival va
BonBnroel toug pavatlep g emxeipnong otov kaboplopd tou emibupntol pEANOVTOG Tou

npolovrog, adol ovayvwpiloel MPONYOUHEVWS TNV TIPAYHOTIKOTATA TG ayopds. Emiong,
7



avaAvovtal ta otadla tou oxeblou Marketing, To meplypappa MEPLEXOUEVWV EVOG TUTILKOU

oxedlou Marketing, kaBwc kat n Stadikaoia ebappoyng - uhomoinong tou oxediov Marketing.

Awsaktikr) Evotnta 6: Mpoiov - Evvola Ko ALakpioelg

H nmopouoa SL8aKTIK evoTNTA aVAAUEL TNV €vvola Tou Tpoidvtog. To olvolo, dnAadn, Twv
dUOIKWY Kal PUYOAOYLKWY LKOVOTIOIOEWY TG OTOLeg TpoodEPEL oTov ayopaoth. Emiong,
QVaAUETAL O TPOTOG TIOU MIMopPEl va yivel n katdtafn tou Mpoloviog, KabBwg emiong Kol n
€lKOVA TOU Tpolovtog, SnAadr n eviunwaon mou PokaAel ot ouveldnon evog katavalwth. O
KUKAOG {wNC Tou TpolovTOoC, oL tapdyovteg ou kabopilouv To BEATLOTO TIPOoioY, oL amodACELg
OXETIKA HUE TN MAPKO TOU EUTIOPEVUHATOC, KABWE KoL N cuoKkeuaoia Tou PolovTog amoteAouv

onuela mou npémnet va AapBavovral umon anod toug epeuvnteg Marketing.

Awsaktik) Evotnta 7: Mpotov - Avantuén NEwv npotoviwyv Kat Katvotopia

H mapoloa S18aKTIKr) evotnTa e€eTAlEL T onuacia ou £xeL yla pa emxeipnon n avamtuén véwv
TPOIOVIWV. H TOALTIKNA TOU VEOU TTPoidvToc, KaBwg eniong Kal Ta otadia mou Ba mpEneL o urtelBuvVog
Tou Marketing va pguvroeL yLa TNV ElCAywYr| EVOC VEOU TIPOIOVTOG, EIVOL OUCLACTIKNG onuaoiac. O
OKOTTOG Tou KABe otabiou eival va kaboploel edv n WBEa yLa TNV €lCAywyr] TOU VEOU Tpoidvtog Ba
TIPETTEL VO TIPOXWPHOEL OTO €MOUEVO 0tddlo. H Sopn Twv opddwv armodoxnc Tou VEou Tipoiovtog Ba
naigel onuavtikd poio, av n dloiknon Marketing katopBwoel va mpooblopioel tn ¢uon Kol TNV

€KTaoN armodoxrg ToU IPOIOVTOG AUTOU ard TOUG KOTAVOAWTEG.

Awsaktikr) Evotnta 8: Mpoidv - ZTpatnyLlkEG MPoiovtog

H 818aktiky evotnta ovaAUEL KATTOLEC OTPATNYLKEC TIOU UMOPEL va akoAouBrjosl n AlelBuvon
Marketing ylo tnv sloaywyr] evog mpoidvtog oe pla Torikn i §évn ayopd. Emiong, n mowkhio Kot n
npounBsla Twv mpoidvtwy, n Sladopomnoincy Toug He OKOTMO va UTIEPEXOUV amd auTd Twv
OVTOYWVLOTWY, KaBWS Kat n arodaon ylo ) owaotr) €rAoyr] TG CUCKELAOIOG KAl TOU EUMOPLKOU

onuoartog Oa cupBaAlouv otn Snuoupyia AVTOYWVLOTIKOU TTAEOVEKTHLOTOG TG EMLXEIPNONG.

MAGHMA - H EMNIKOINQNIA KAI Ol AEITOYPTIEX TH2

Awsaktiki Evotnta 1: Baokég ApxEG Emikowvwviag
JKOTOG TNG SLOAKTIKNG evoTNnTaG €lval va YIVEL Eloaywyn otnv évvola NG Emkowwviag Kot twv
ebappoywv TG otV KOBNUEPLV KaL EMOYYEAUOTIKY Mag {wr) BACEL EMOTNOVIKOU TPIOUATOC. XTN

OUVEXELO AVOAUETOAL I ONUOVTIKOTNTA TNG ETUKOWVWVIOG 08 KABE Topéa TG {wNG Lag.



Awsaktikn) Evotnta 2: Kown M'vwpun

YKOTtOG TNG SLOAKTLKIG EVOTNTOAC Elval va Hog ELOAYEL otny évvola Tng Kowng M'vwpng, Eekvwvtag thv
TIopABeon Kol AETTOUEPN) avVAAUCN HLOCG OELPAG oplopwy. EmutAgov, meplypddovral ol Adyol Tng
ONUOVTLKOTNTOG TNG KOWNC YVWHUNG OTLG ANUOOLEG ZXEOELS, TOOO VLA TLG ETUXELPNOELG 00O KOL YLaL TLG
KUBEPVNOELS, O TOTIKO, €BVIKO, eUpWMAIKO Kol TtaykOouo emninedo. O Babutepog okomog TG
OUYKEKPLUEVNG evotnTag eival n mMARPNG Katavonong tng €woLlog TG KOWNAG YVWHNG, TOoo o€

oKASNUAIKO GO0 KAl OE TIPAKTIKO £imedo.

Awsaktiki Evotnta 3: ANUOOLEG IXECELG

JKOTOG TNG OLOAKTIKNG evOTNTaG €lval Vol €L0AYEL TOV KABE €eKTIOLOEUOUEVO OTNV Ewola TWV
Anpoolwy Ixéoswv TOOO OF EMIOTNUOVIKO OCO KOl Of TPAKTIKO eminedo. MapdAAnAa, yivetat
TIOPOUGILAON TNG OXEONG TwV €KONAWOEWV HE TIC AnpoOoLleg XXEOELG KOBWG Kol TOU TPOMOU

oMnAenidpaor|g Touc.

MAGHMA - ANMOTEAEZMATIKH EMIXEIPHZIAKH EMIKOINQNIA

Awsaktikr) Evotnta 1: Mevika nept tng Emkowwviag

JKOTIOG QUTNG TNG SISAKTIKAG EVOTNTOG Elval VO TTAPOUCLACEL T ohUooLla TN EMKowvwviag, n omola
KAAUTTTEL TO PEYAAUTEPO UEPOG TNG avBpwITvnG SpaoTNPLOTNTAS, VO EVIOTIIOEL TOUC KUPLOUG AGYOUG
YLOL TOUG OTTOLOUG ETUKOLVWVOULLE, TO KOWWVLKO TIEpBAAAOV 0T oroio AapBAveL xwpa n eMKowvic
Kot Toug SlotuAoUC HECW TWV OTOLWY HETAPEPOVTOL UNVULATA, KOL VO TTAPOUGLACEL TOV TPOTTO LE TOV
onolo cuvteleital n emikowwviakr Stadikaocia. TEAOG, va KataypAaPeL T EUOSLa ToU UImopet va
nopéuPouv otn Swadikacio TNG emkowwviog Kat vo  SlaotpePAwoouv TNV éwola  TwV

METAPEPOUEVWY UNVUUATWY KABWGE KoL TOUG TPOTIOUG YLl VOL EEMEPAOTOUV Ta EUMOSLA AUTA.

Awsaktiki Evotnta 2: Ta Eidn tng Enkowvwviog

JKOTIOG TNG OCUYKEKPLUEVNG SLOOKTLIKAG EVOTNTAG ElvOl va MOPOUCLACEL T Baocikd €i6n tng
ETUKOLWVWVIAG KAl TLG TIEPLTTWOELG KATA TLG OMoleg evOelkvuTal va XpNOLLOMOLOUVTAL WOTE N
eTUKowvia va eival anoteAeopatikn. EmumAéov, va evtomioel TiG SLadopeg LETAEL AEKTLKAG
KOl N AEKTIKAG ETKOLWVWVLOG KOBWE KO VA EUALOONTOTIOLOEL TOUG EKTIOLOEUOEVOUG OXETLKA

LE TN onuaocio Twv TPpOMWV [ AEKTIKAG EMLKOWVWVLAG.



Awsaktiki Evotnta 3: Mopdég tng Emxetpnolakig Emkowvwviog

JKOTOG TNG OUYKEKPLUEVNG SLOAKTIKAC EVOTNTOC €lvVOlL VO KATOOTAOEL KOTAVONTH TN onuoocia g
OVOLKTHG KOlL OTTOTEAEOHATLKNG ETIKOWVWVING 0TO oUYXPOVO KOO0 TWV ETIXELPHOEWV. EmumAéov, va
eMonuavel T Slodopd PETOEU €MiONUWV KOL OVETIONHWY KOVOALWY ETIKOWVWVIAG, TOOO OTO
E0WTEPLKO TNG ETUXELPNONG OO0 Kal OTIC OXECELS TNG UE TOV €€w KOOMO, Kol va KATEUBUVEL TOUG

EKTIALOEUOEVOUC TIPOC TO CWOTO ETIKOWVWVLAKO XELPLOUO TWV KPLOEWV.

A aktikr) Evotnta 4: MNpodopiki Emkowvwvia

JKOTIOG TNG OUYKEKPLUEVNG SLOOKTIKNG evOTNTOC €lval va Katadeifel mwe n ouumnepldopd pag
ETMNPEATEL TIG OXEOELG HOG KOL VO TIOPOUCLACEL TA AEKTIKA KOL TO OTTIKA OTOLXElO TNG
oupumneplpopdg mou SleukoAuvouv pia cuvaAAlayn. Emiong, va MapoucLAoEeL TIG TEXVIKEG TTOU
TPEMEL VA £POpLOTOVTAL TIPOKELEVOU VO UTTOPOUE VAL TTELOOUPE TOUG GAAOUG va aAAdgouv Tn

ouumnepLpopd TOug, KABWCE KoL VoL TIAPOUCLACEL TNV TEXVLKN TG TPodopLKAG mapouciaong.

Awsaktik) Evotnta 5: Emttuxnpévn 2uvraén EnayyeApotikwv Ketpévwv

JKOTLOG TNG CUYKEKPLUEVNG SLOAKTIKAG EVOTNTAG lval va TIEPLYPAEL TIG TEXVIKES TIOU BEATLWVOULY TNV
moLdTNTA KAl TNV TOXUTNTA YPAPNG EMAYYEAUATIKWY KEWEVWY. ETiong, va Mapoucldcsl Toug
Baokoug Kavoveg Lopdng Kot SOUNG TToU CUVIOTOUV ULa oadr] KoL TIEPLEKTIKI EMLOTOAN O amAn

kal kaBapn yAwooa.

Awsaktikn) Evotnta 6: AntoteAecpatik TnAedwvikiy Zuunepidpopd
JKOTOG TNG OUYKEKPLUEVNG OLOOKTIKAG €VOTNTAC ElvOL va TAPOUCLACEL TNV TEXVIKA YL TOV
OTTOTEAECMATIKO XEWPOUO EMAYYEAUATIKWY TNAEPwVNUATWY, KABWEG KAl v SWOEL XPHOUIES

unodeitelg e’ autou.

MAGHMA - Social media: BApa nmpog Bripa éva Zuyxpovo Epyaleio
Eruxelpelv
Awdoaktiky Evotnta 1: Ta Social Media kot ot HAektpovikég Kowotnteg - H
Xpnon twv Social Media yia Emixeipnuatiky Apdaon
Baowkn embiwén tng evotntag elval va ELOAYEL TOV EKMALOEVUOUEVO OTLG VEEG SUVATOTNTEG TIOU
Tiapéxouv oL Texvoloyikég e€elifelg pe tnv avamtuén twv Social Media kat twv Kowwvikwy
AwtOwv Tou MA£oV amoTeAoOUV OVATIOOTIOOTO KOl OvVayKoio KOUUATL Tou ETtixelpeiv kat tou

Mdpketivyk. Xta mAaiola avtd, e€etalovral ta Social Media téoo amd TNV OKOTMLA TOU
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KATAVOAWTH 000 Kal amd auTr TWV EMIXEPNOEWY. ITNV CUVEXELD OVAAUETAL N £vvola TNG
ElkovikAG Kowotntag, ta XOPOKTNPLOTIKA TG, Kot Oivovtol onpeia KAsWOWA yloo thv
ETUXELPNHATIKA TOUG eKUETAMEUoN Kal Slaxelplon Toug pe TOPASELYUOTO ETULTUXNHEVNG
aflomoinong toug. E€etalovrtal tEAog ol evaAAakTikol Tpomol Aladrpiong ota Social Media, n
opoAoyla Tou XpnoLUOTIOLElTOL Kot Ttapouctdlovtal Ta eVOANQKTIKA HOVTEAQ Anuloupylog

Ecobwv.

Awsaktikr) Evotnta 2: Bpa npog Bpa Anpouvpyia On - Line Awadnpicswv:
Facebook Ads - Awaxeipion Kowodtntag: AAnAenidpaon pe toug XpRoOTeG Kol
Awayxeipion ApvnTiKwV ZXOAiwv

H evotnta auTh amookomel oTo va mapEXeL Evav mANRpn, BRua-Mpog-Biupa odnyo, avadoptkd
pe tnv dnuoupyia Atadnuioswv / Kapmaviag oto Facebook. Ito mAaiowo autd, avalvestol
Ole€obika n OSladikaclo mou mpEmel va oakohouBnBel kol efetalovial ol TOAATAEG
EVOANOKTLKEG ETIAOYEG TIOU TIOPEXOVTAL VLo KABe 0TOXO UAPKETIVYK KaBWG Kol n Asttoupyia
tou Remarketing. Ta kaBe katnyopia Sladpnuicewv mapouctaletal to oUVOAO TwV
TIAPAUETPWY, TO TOTE Ba TMPEMEL val XpNOLUOTOLOUVTOL avAAoya HE To TL emBupoluE va
netuxouvpue, to A/B testing kal mopéxovtal Xprowueg cUUPoUAEG. EmutAéov, TAPEXOULE
OUMBOUAEG yLa tnVv Alayxeiplon piag Kowotntag, tnv AMAnAeniSpaon e TOUG XPrOTEG Kal TV

Awaxeiplon Apvntikwyv ZxoAlwv, Kabwg kal to epyaleio Twv Bots.

Awsaktiki Evotnta 3: BAipa mpo¢ BApa Anpwoupyia On - Line Atadnpicewv:
Google Ads - Youtube and Advertising

3TNV EVOTNTO QUTH TIOPEXOUE Evay OAOKANPWHEVO Kal BApa-Npog-Brpa odnyo xpnong twv Google
Ads kat YouTube Ads, pe eme€riynon Twv AELTOUPYLWVY TIOU TIAPEXOLV KAl VvAAUCN KABE Briatog mou
Ba Tpémnel vo. akoAOUBNOOUE TIPOKELEVOU VAl SNLLLOUPYICOULIE Ll OTTOTEAECHATIKA EKOTPATELQL.
E€etaloupe OAEC TIC MAPAUETPOUS OTIWG TG 2TpATNYIKES Mpoadopwv, Toug SladopeTikolg TUMOUC
Ekotpateiag, tTnv otdxeuon Tomobeoiag, tnv Zuyypadn Kewévou, to A/B Testing, Tnv emloyn Kat
glpeon twv Aé€ewv KhelSlwy, tTnv MapakoholBnon Tng mopelag Kal TG avayKaieg IPOoAPUOYES, TNV
Aettoupyia tou Remarketing, oAAG ko Thv Aettoupyia tou Agiktn Moldtntag o onoiog pog mpoodEpeL

XPNoLwn MAnpodopnon TPOKELUEVOU Va TIPOBOULE 0t SLOPBWTIKEG EVEPYELEG.

Awsaktikn Evotnta 4: Linkedin - Instagram and Influencers
To LinkedIn amote)el mAfov éva anapaitnto epyaAelo ylo TOV EMIXELPNUATIA KOl TO OTEAEXOC,

KaBwg eival o SLadLKTUAKOC Tou CUVOECUOC e GAAOUG ETTAYYEAUATIEG KaL ETLXELPNOELG. TNV
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mapoUoa €VOTNTA TAPOUCLAETOL TO TWC TPEMEL va OnuloupyolUE €va ApTlo  Kal
EmayyeApatikod Mpodid, ala kat mwe va to Alaxelplopaote. EmumAéov, €eTAloVUE TO WG
UIopoUE va afLOTIOLCOULLE TO Instagram to omoio OA0 Kal TIEPLOCOTEPO KATOKTA £60d0g Kat
aflomoleital oto emyelpelv, TNV Tomobetnon kat dlaxeiplon Aladpnuicewv og autd, KabBwg Kat

Vv Aettoupyla kat aflomoinon twv Influencers.

Awdsaktiki Evotnta 5: lotooeAideg Social News and Bookmarking, Ratings and
Reviews - Eknaiidevon oto Tripadvisor,Twitter, Forums

H evotnta autr otoxelet otnv e€olkeiwon Tou ekmaldevopevou Pe TiG LotoBgoelg Social News
kat Bookmarking aA\d kat Rating and Reviewing pe éudaon oto TripAdvisor 6mou sotialovpe
Slaitepa mapexovrag ekmaidevon. Ta cuykekpLuéva epyaleia tou HAekTpovikoU MApPKETIVYK
UMopoUV vol OmoTeEAECOUV €vol LoXupOd epyaleio AOKNONG EMLXELPNMOTIKAG O6pdong Kot
npowBnong Twv oKomwv TNE emixeipnong. Etol Aowmodyv, avaAletal To T akplBwe eivat, moldg
glval o Tpomog Asttoupyiag Touc Kal To TL onpaivouv ot Boctkol 6poL TTou XPNOLUOToLoUVTAL.
3TN OUVEXELQ TTAPEXOVTAL XPNOLUEG CUMBOUALC yila TV KaAUtepn aflomoinor toug. EmumAéoy,

e€etaloupe TNV opbN Asttoupyia tou Twitter oto MApKeTLVYK, 0AAQ KoL Twv Forums.

MAGHMA - CRM

Awsaktiky Evotnta 1: H évvola tng agiag oto papketivyk - Value Based
Marketing

Ykomd¢ TNG MPWTNG SIOAKTIKAG EVOTNTAC Elval va yVwploouv oL EKTTOLSEVOLIEVOL TN VEQ TIPOCEYYLON
OTO UAPKETLVYK, CUUPWVA HE TNV OMOL0L OL EVEPYELEG LAPKETLVYK TIPEMEL val SnoupyoLV ala otoug
MEeTOX0oUG TG emixeipnong. Zta mhaiola TG mpwtng SLOOKTIKAG evOTNTOG Ba tapoucilactoly ot Adyol
TIOU 08HyNoaV oTtnV avaykn ULoBETNoNG Lo SLadOPETIKAG TTPOCEYYLONG OTO MAPKETLVYK, Tou Value
Based Marketing, oA\Q Kall TA KUPLOTEPQ XAPOKTNPLOTIKA TNG. Ta XOPOAKTNPLOTIKA aUTA €ival n
METPNON OXL MOVO NG amodoTKOTNTAG, OAAQ KOl TNG OUTOTEAECUOTIKOTNTAG TWV EVEPYELWV

MAPKETLVYK, O LOLKPOXPOVLOG XOPAKTAPAC KL N avAlyKn otAAayrG TNG OPYAVWTIKAG KOUATOUPO.

Awsaktikr) Evotnta 2: Négg popdég papketivyk - Relationship Marketing

ITNV TPWTN OLOOKTIKY evoTnTa €ylVe Katavont n avaykn &nuoupyiag aflag yla Toug
METOXOUG TNG etalplog oMo TIC €VEPYELEG HMAPKETIVYK. ZKOTOG TNG OeUTEPNG OLOAKTIKNAG
€VOTNTAG £lval va YyWWwPLooUV oL EKTTALSEUOUEVOL WG HECW TNG VEACG LOPdNG MAPKETLVYK TTOU
Baoiletal otn dnuoupyia kal dlatripnon HAKPOXPOVIWY CXECEWV HE TOV TTEAATN, UMOpEl Lo

etalpia va avgnoet tnv aflo Twv PETOXWVY TNG. Zta mMAaiola tng SeUTEPNG SLOAKTLKAG EVOTNTOC
12



Ba mopoucLaoToUV Ta KUPLOTEPA XOPOKTNPLOTIKA Tou Relationship Marketing (Zxeolako
Mdpketivyk 1 MApKeTVvyK mou Boaoiletal otnv avamtuén Kol SLatnpnon OXECEWV UE TOUG
TeAdTeq) Kal Ba yivouv cagdeic ol Adyol yla Toug omoiloug N emikowvwvia Kol n TpooTabeLleg TG
ETALPLAC TIPEMEL VO CUYKEVIPWVOVTAL OXL TOOO OTNV QAmMOKINON VEWV TEAATWVY, aAAG oTn

SLaTApNoN Twv NdN UTAPXOVTWYV KAl LAALOTA TWV TIo KEpSodOpWV Amod AUTOUC.

Awsaktikr) Evotnta 3: CRM: Elocaywyr otnv évvola

H tpltn didaktikn evotnta euBabuvel otnv €vvola TNG AVANTUENG OXECEWV LE TOV TTEAATN Kol
napouotdlel v évvola tou Customer Relationship Marketing/ Management (CRM). Mo
OUYKEKPLUEVA, OTNV €VOTNTA QUTH O ekmaldeudpevog Ba yvwplosl T elval to CRM kat Ba
KOTAVONOEL OTL ELVAL KATL TIEPLOCOTEPO ATO KATIOLO TEXVOAOYLKO CUOTNHA, Elval Lo oAOKANPN
otpatnywkn kat ¢plocodio mou mpémel va uloBetnBel amd oAOkAnpn TNV emxeipnon.
ErutAgov, Ba mopouolaotel avaAUTIKA ol avaykn odrynoe thv emxeipnon va otpadel ot
QUTH TNV POCEyyLon Kal Ba eEeTOOTEL TO TL AKPLBWG KAVOUV OL ETIXELPNOELG TIPOKELEVOU VA
TPOCEYYLlooUuY, Vo IKAVOTIOLOOUV Kal va Statnprnoouv tov meAdtn. Téhog, Ba avaAubouv ta
KupLotepa odpéAn mou ouvemaystal n otpatnyltki CRM kat péow moapadsypdtwyv Oa

anodelytel N onpaoia tng uloBETNoN G TNC Ao Tt cUyxpovn EMLXEipnon.

Awsaktikr) Evotnta 4: Edpappolovrag emttuxws CRM otpatnyikeg

TNV T€Toptn SLOOKTIKA evotnta peAetatal n Stadikaocio mou mpémet val akoAouBoUv oL ETUXELPOELS
v va edpopudlouv smtuxws to CRM. Mapouotdovrat ta BAUOTo TTOU TIPETEL VO, akoAouBroeL n
gnuyelpnon tooo oto oxedloopd tng CRM otpatnykig tng, 600 kat otnyv uhomoinor tne. Tautoxpova
g€etalovral ta Kuplotepa AAOn twv etopuwy otnv mpoornadeta uoBétnong tou CRM, ta omola

g€nyouv kat ta LPNAA TTOCOOTA OTOTUXLOG KOl AVOITOTEAECUATIKOTNTOG Twv CRM cuoTtnuaTwv.

Awsaktiki Evotnta 5: MeAétn Nepuntwoswv

Ye authv tn Sbaktikr evotnta Ba peAetnOoUV TIEPUTTWOELS ETALPLWY TIOU €XOUV ETILTUXWG
edappooel otpatnytkec CRM, €tol wote va amodelyBolv Kal otnv mpdén oL £VWOLEC Kal oL
Bewplieg mou avamtuxBnKov OTLC TIPONYOUUEVEG EVOTNTEG. ITNV EVOTNTA QUTH mapoTiBevral
napadelypata enyepioswy mou dpaoctnplomolovvtal os dtadopouc kKAadoug, yeyovog mou
Selyvel OtL oL Baolkdtepeg apxég tou CRM eival KOWVEG yla OAeG TIG eTxelpriosts. TéAog péoa
and ta mapadsiypata avtda Ba avadelytel n onpaocia Tou oAokANpwHEVOU oXeSLaopoU TG
CRM otpatnykng, oAAd Kat n amoteAsopatikn Slaxeipon twv alaywv, evw TapdAAnia

yivetal epdaveg 0t n texvoloyia sival povo éva péco va epappootei n CRM otpatnyikn.
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MAGHMA - ANATITY=H IKANOTHTQN KAI MPOzQrIKH
ATMOTEAEZMATIKOTHTA

Awdaktik) Evotnta 1: Avantuén SLampayateUTIKAG LKOVOTNTOG

OL SlampaypateVoelg amoteAoUv KaBnUepLvo OVTLKEIPEVO, €lTe OTOV emayyeAUATIKO oTipo,
elte otig amA£g kot ouvnBLopéveg cuvallayEg TNG MPOCWTIKNAG Mo¢ WG KAl €XOUV HEYAAN
onpooia anod tn vnrakn KAog nAtkia. Komog tng evotntag eival va mpayuatornotnBel pia
gloaywyn otnv évvola tng SlampayUateuong Kot otnv onuoocia tng dtadikaoiag autig, kKabwg

KOl val YIVEL QVATTTUEN TWV TEXVLIKWVY TIOU oXeTilovtal Pe TNV BEATIWON QUTAC TNG LKOWVOTNTOG.

Awdaktiki Evotnta 2: H AltoteAeopatikn Alaxeiplon Kploewv

JKOTIOG TNG CUYKEKPLUEVNG SLOAKTLKNAC EVOTNTAC ELVOL VO ELOOYAYEL TOV AVOYVWOTH OTNV €vvola
Twv Kploswv Twv enelpnoswy. Tautoxpova Tov Bonbd va katavorosl Tnv pebodoAoyla pe
Bdaon tnv omola pmopel va avtiuetwiosl Betika pia kplon, Bonbwvtag tov va dlaxelpiletal

SUOKOAEC KATAOTAOELG YL LaL ETILXELPNON e emiTuyia.

Awsaktik) Evotnta 3: APn anoddoswv Kat Stoiknon

JKOTOG TNG evOTNTaG lval va amooadnviotolv oL EWoLeg TNG amodaong Kat tng Stadikaoiag Angng
™G KaBbwg kat n Stadikacia mou tnv mepPAMeL. Napouotalovral Ta £idn amopdoewy Mou Maipvel
€va ATopOo N €vag opyaviopog kaBwg kal dtadopa povieda AnPng anodpdoswy, evw TEAOG yivetal

€KTEVNG avadopd oTov TPOTIO KAl OTOUG TAPAYOVIES ThG 0pBoAoYLOTIKAG dpdong.

MAGHMA - MITMA MARKETING KAI ENMIXEIPHMATIKH ANAMNTY=H

Awdaktiki Evotnta 1: NpoinmoAoylopog kat Texvikég MwAncewv

Jta maiola tng mapoloog evotntag Ba acxoAnBoUue OpPXIKA HE EL0AYWYLKA {NTAHATA TTOoU
oxetiCovral pe t Slaxelplon Twv MWANCEWV Kal gV cuvexeia Ba emikevtpwBoUpe e NTHOTA TTIOU
QITTOVTOL TOU TPOTIOU EMITEVENG LG SUVALLKNG o€ emtinedo emiteuéng nwAnoewv. Eniong Ba Solue
TIWG oUVSEETAL N KOTA Pareto amOTEAEOUATIKOTNTA LIE TLG TWANOELS, KABWGS ToV TPOTo Snpoupyiag
TOU TPOUTOAOYIOHOU TwV MWANCEWV. TENOG Bat EVTPUGDIOOUE OTIG KUPLOTEPEG TEXVIKEG TIWANCEWVY,

TIOU ELVOLL IO ALTNTEG YLoL TNV AUENON TOU EMMESOU TWV TIWANCEWV.

Awsaktikr) Evotnta 2: EEeibikevpéveg Aladikacieg MwARoswv
Ye autiv tn OldakTiky evotnta Boa emikevtpwBoUpe ot efeldikeupéva {NTHUOTA TIOU

oxetilovtal pe tn Sladikaoia twv MwANcewyv. Mo cuyKekplUéva, Ba avaAUCOUE TOV TPOTO
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TWANONG TPOIOVTWVY KAl UTINPECLWY OE OpPyavIopoU, KOOwC Kal tnv TPaktiky tou B2B
marketing mou amotelel Kat TN onpavtkdTepn SpAcn TNG EMLXEPNUOTLKAG SpAOTNPLOTNTAC.
3TN ouvéxela Ba aoxoAnBouUpe tov TPOMo Tou Ba Mmpémel va KAE(OEL AMOTEAECUOTIKA HLa
ouvaAdayn mwAnong Kot téAog Ba Steloduooupe tn SLaSIKTUAKA TTWANCH TIOU ATOTEAEL KOl TO

HEANOV TwV MWANCEWV.

Awsaktikr) Evotnta 3: KUkAog Zwng tou Mpoiovtog kot Kawvotopia

Oa £eKIVAOOUUE TNV avaAuon TG eV AOyw SLOOKTLKAG EVOTNTACG E TN CUCXETLON TWV PACLKWVY
EVVOLWV — TtpoloV, umnpeoia, 16€a — ota mAailowa Tou marketing Ba emikevtpwBoupe otnv
avaAuon Twv otadiwv Tou KUKAoU Iwn¢ Tou PoidvTtog, eEnywvtag mote Ba pEmeL éva Mpoiov
VO ELCEPXETOL KOL VO AMOCUPETOL OTNV ayopd Kol avaAuoviag tn ohupacio Kol To poAo NG
KOLWVOTOMLOG TOoo otnv €€EALEN Twv TMPOIOVTIWY, 000 KAl OTNV OITOKTNGCN OVTOYWVLOTIKWY

TIAEOVEKTNLATWV.

Awsaktikn) Evotnta 4: Ynnpeoieg kat Branding

2ta mAaiola tng ev Aoyw SLEAKTIKAG evotnTag Ba EEKLVAOOULE TNV avaAuon Hag e Tn onuooia
TWV UTINPECLWY OTNV OLKOVOULKN avamtuén, Ba SoU e mola eival Ta KUPLA XapaKTNPLOTIKA TwV
UTINPEOLWV Kal Ba TapaO£COUHE HLa KATATOEN LE TIC ONUOVTIKOTEPECG UTNPECLEG. TN CUVEXELD
Ba efnyrooupe TNV €vvola Kal Tn onuacio tou opou branding, evw Ba avaAUooupe Kat TLg

ONMAVTLKOTEPEG OTPATNYLKEG branding.

Awsaktiki Evotnta 5: NpowBnon

Jtnv mopovoa Stdaktik svotnta Ba aoxoAnBolpe pe tnv mpowbnon Tou TMPOIOVTOC ToU
arotelel éva and ta 4P tou piypatog marketing. Mpwrta amd 6Aa Bo dolpe pe Tolov TPOMo
ETUTUYXAVETAL O TIPOOSLOPLOUOG TOU KOovoU — oTOxou (target group) kal €v ouvexela ta
0.oxoAnBoUpE PE TOV TPOTIO KATAPTLONG TOU TpoUnmoAoylopol mpowdnong kot thv avaiuon
tou oxebiou mpowdnong twv mpoidvtwv. TéEAog Ba Solpe to polo mou mailouv Ta cuyxpova
Kal mapodootakd Héoa eVNUEPWONG otnV eniteuén tou oxediou mpowdnong Kat tng avénong

TWV TWANCEWV.

Awsaktiki Evotnta 6: KavaAia Atavopng
Sta mAaiola tng ev Adyw Sudaktikng evotntag Ba smikevipwBolpe otnv avaluon Ttwv
KavoALwv SLavoUng KoL Tou cUVOAoU TN dLadikaolag mou amoatteltal TPOKELUEVOU Eva TTPoidV

va ¢tdoel otov TeAKO amodéktn. Mo ouykekpuéva Ba SoUUE TIOLEG OTPATNYLKES
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okoAouBouUvtal ya T dnuoupyla Twv KATAAMNAWY KAvoALwY Slavoung, To oUVOAO NG
oAuoidag Slavourng tou mpoilovtog, Kabwe Kal TLC ASLITOUPYIEG Kol TOL XOPOKTNPLOTIKA TOU KABE
KavaAlol. Téhog Ba aoxoAnBolpe pe Ta InTRpata g adewodotnong (licensing) kot

Sdwkatoxpnotiag (franchising).

Awsaktik) Evotnta 7: TiqwoAoynon

ItV ev AOyw OLSOKTIKA evotnTa Oa €€ETACOUME HLA OKOMO ONMOVTLKN HETABANTA TOU
plypatog marketing mou eival n TipoAoynon twv npoidvtwy. Mo ouykekpluéva Ba Solue pe
TIOLOV TPOTIO ML ETILXEIPNON 1 €Vag 0pyavIoUOC Ba TLLOAOYOEL EVa TTPOIOV KAl TIG OTPATNYLKEG
Tou okKoAouBel Aappavovtog — MeTatl AMwV — TAPAYOVTEG OMWC TO KOOTOG KOl N
€AAOTIKOTNTA TOU TPOIOVTOC ToU SelXVeL Kal T Lopdn ayopdg otnv omola Spactnplomoteitat

0 €KAOTOTE OPYOVLOMOG.

Awsaktikr) Evotnta 8: ‘EAsyxog, NMpooappoyEg kot AlopOwtikeg KivoeLg

2ta mAaiota tng ev Aoyw SL8akTikng evotntag Ba emikevipwBoU e otn dadikaoia eAéyxou Tou
OUVOAOU TWV AELTOUPYLWV TIOU cguvdéovtal e Tn Alolkntikr AoyloTikr). Mo cuyKekpluéva Ba
S0V E KATA OO0 TA MPAYUATIKA PeYEDBN TauTilovtal pe ta mpolnoAoyloBévta Leyedn kat av
mapatnpolVTaL oNUOVTIKEG Stadoporotioslg va eéstaotel mou odeilovtal, oLoL mapayovieg

6ev €xouv AndBel umoPn kat va AdBouv xwpa ot KATAAANAEG SLOpBWTLKEG KLVNOELG.

MAGHMA - TO AIEONEZ MAPKETINIK KAl H AIEONHZ 2TPATHIIKH

Awsaktikr) Evotnta 1: Eloaywyn oto AleBvég MApKeTIVYK - Adyol MoyKOoHLoG
Eméktaong

H SL8aKTIK] EvVOTNTA QUTH QTTOCKOTIEL OTO VO ELOAYEL TOUC EKTIALOEVOUEVOUC OTO SLEBVEG
HMAPKETLVYK Kot otn Aoytkr mou 1o Siénel. Etol, e€etaloupe apyka TG allayEG ToV aLwva TIou
TIEPOLOE TIOU TO KATEGTNOAV TO00 SNUOPIAEG. TNV cuvEXELa avodEpoupe TI¢ Stadopeg LopdES
TOU Kol To £€eTA{OVE UTIO TO TIplopa TNC oUyxpovNng mpaypatikdtntag. EEnyolpe motot ivat
oL «O8leBveic TalXTEQ» KOL TO XAPAKINPLOTIKA TOUC, KOl €O0TIA{OUUE OTLS MIKPOUECALEC
ETUXELPNOELS. Avadoplkd He TIC TeAeuTaieg, e€eTAOOUME TN OXEON TOUG HE TIG e€OYWYEC, Ta
odEAN TOU MMOpPOUV Vo ATMOKOUIOOUV Qmd QUTEC, TOUC TIAPAYOVTIEC EmITUXioG Kol Ta

T(POBAA AT TTOU QVTLUETWTTI{OUV.
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Awdaktikn) Evotnta 2: Ouldlautepotnteg tou Naykoopiov NepiBaiAovtog

H 818aKTIK gvOTNTA QTTOCKOTIEL OTO VO KATOWONOOUV Ol €KTMALSEUOUEVOL KATIOLEG BOOLKEG
OUVOIKEC IOV ETIKPATOUV 0TN SLEBVN OLKOVOULKA oKNV. ApXLKA £€€TATOUE TO TIWGE TO SLEBVEC
TLAYKOOWULO OLKOVOWULKO KOl VOULOMOTIKO OUOTNUA TINPE TNV CNUEPWVH TOU Hopdr UETA TOV
AgUtepo Naykdoulo MOAEUO. 2T CUVEXELD, OVAAUOUE TOUG OKPO-OLKOVOULKOUG TIAPAYOVTEG
Toug omoloug Ba mpénel va e€etdoel pla emxeipnon mou emBupel va emektaBel otov Topéa
Twv efaywywv. H evotnta KAelvel He TIG TMNYEC AVTOYWVLOTIKOU TTAEOVEKTHMOTOG Tou Ba

TIPETEL VAL EEETAOEL O EMLYELPNUATLOC.

Awsaktik) Evotnta 3: Emloyn Ztpatnyikig Eloodou og pla Néa Ayopd

Je authv TN OboKTKA evotnta Bo efeTdooupe TOV TPOMO EMAOYAG TNG Oyopag
Sdpaotnplomoinong Kot Tov TPOMo He Tov omnolo Ba mpémnel va elo€ABoupe o auThv. ApxLKaA,
Aounov, Ba etetdooupe T BrpaTa eMAOYNG ayopac Kol Ta onueia ta omoia Ba mpémel va
T(POCEEOUE, KAl OTn ouvEXela Ba avadepBoUpe o CUYKEKPLUEVEG EVOANAKTIKEG LeEBOSOUG.
Oa eetdooUE TOUG EVAAAAKTIKOUG TPOTOUG [E TOUG OTMOLOUG UMopoUE va Ll0EABOUNE o€
MLO 0yopa TOou €EWTEPLKOU, Kal yia KaBe Tpomo Ba Swooupe pLa eplypadr kal Ba mapExou e

pLa Alota e kplerpla eTiAoynG.

Ekpadnon Aoylopkou
(EkpnaBnon Awaxeiplong Aoylopikou otn Baowkr Ekdoor) Tou)

To OUYKEKPLUEVO UABONUA TOPEXEL TNV TIARPN €KUABnon Aoylopikol CRM. Zag Sivetal n
SuvatotnTa va mapakoAouBnoeTe €va ek TwV AOYLOULKWY oo TLG akOAouBeg etatpleg:

P Softone

» Singular Logic
H ekmaibeuon ota Aoylopikd KaAUTTEL TMANPWG TLC OVAYKEC TOU TIPOYPAUUATOC Kol TLG
OALTAOELG TNG EAANVLKAC ayopd oTo Koppdtt tou CRM. H yvwon twv Aoylopkwy Oa amotelet
pLo eTmA£ov TTOAU onpavtikn de€lotnta otnv emayyeApatikn cog otadlodpopia kot e€ENLEN.
ErumAov, n €€ amootdosw TPOKTIKA edapuoyr mou Ba akolouBel ota Aoylopikd, pe
ouvepyalOueveg emixelpnoslc Ba oag Bonbrnoetl otnv mMARPN koatoavonon Kot epnédwaon Tou
XEPLOMOU Kol TwV SUVOTOTATWY TWV AOYLOULKWVY Kal Ba oag GpEPEL TILO KOVTA OTNV ayopda.
OL WPEG TOU TPOYPAUMATOG Ttpooapuolovtal avaloya To AOYyLoHKO Tou Ba emidégel o
GUMLETEXOVTOG.
MapakAdtw Tmopouclalovtol avaAUTIKA Ol KATEUBUVOELS MPE TIG OLOOKTIKEG EVOTNTEG TNG
EKUAONONG AOYLOULKOU.
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KatevBuvon 1 (Ekpuadnon Aoyiopikov - Softl CRM)

o

(A8, NS K61 REpA A | BHRAGHE oS A4 ADAS 4R #

MAGHMA - EkudOnon Aoylopikou-Softl CRM
H edpapuoyn KaAUTTEL He EUXPNOTO KAl OMOTEAECUATIKO TPOTo TN Alaxeiplon MwARoswy Kot
Evepyswwv Marketing. Mmopel va Asttoupynosl aveédptnta ] o€ cuvOUNOUO HE TIC GAAEG
EVOTNTEC TWV edapuoywv Softlpe T onoieg cuvdéetal, mpokelpévou va aflomotnboulv ta Rén
KaTaXWwpPNUEVA OTOLXELA TNG ETIXEIPNONG Kol KAAUTITEL TIEPLOXEG OTWE Sloxeiplon emadwvy -

Aoyaplaopwy, Slaxeiplon evepyelwy nwAnoswy, Slaxeiplon mpoodopwv Kal mopoyyeALWY.

Mabnua - Eloaywyn - Baowkég odnyleg xelpLlopou
Awsaktikn evotnta 1: Tpomog Asttoupyiag Ko Baotkd epyaleia XELPLOKOU

AwSaktTikn evotnta 2: EEELSIKEVpEVA EpYAELD XELPLOUOU

MaBnua - Ekpadnon Aoylopikov Softl CRM
Awsaktikn Evotnta 1: Epyaoieg - Evépyeieg CRM
Awsaktikr) Evotnta 2: Kapmavieg - eukalpég nwAnong

Awsaktiky Evotnta 3: Mapapetponoinon (TUmoL eVePYELWV, XOPOKTNPLOMOL,
unodeiypata e - mail)

Mabnua - Npaktikr) Edappoyn tou Aoylopkol Softl CRM
Awdaktiki Evotnta 1: MeAétn Nepintwong 1
Awdaktik Evotnta 2: MeAétn Nepintwong 2
Awsaktiki Evotnta 3: MeAétn Nepintwong 3

KateuBuvon 2 (Ekpadnon Aoylwopikou - Singular Logic Galaxy CRM)
(A, NoSpih Kot #EpA A | BARACHE o0 Mg ADAS 4R #
Malnua - Ekpadnon Aoylopikov Singular Logic Galaxy CRM
Mpokettat ylwa to Zvuotnua Awaxeipong Mehatelakwy xéocewv (CRM) Tou opyoavwvel,

napakoAouBel, Stayxelpiletal kal BEATIOTOMOLEL TIG TTEAATELOKEG OXEOELG KAOE EMIXElpnoNG.

Elval oxeSlaopévo Kal aveTTTUYMEVO OTNV ouyxpovn texvoloyia Galaxy amnd tnv SingularLogic.
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Awdaxtikiy Evotnta 1: Awaxeipion enadwv-undpyovrog kot duvntikol neAatoAoyiou
Awdaktiki Evotnta 2: Alaxeipion nopwv
Awdaktikn) Evotnta 3: Apaotnplotnteg

Awsaktik) Evotnta 4: Emixeipnolako reporting CRM evepyewwv

Mabnua - Npaktikn Edappoyn tou Aoylopikou Singular Logic Galaxy
CRM

Awdaktiki Evotnta 1: MeAétn Nepintwong 1
Awdaktik Evotnta 2: MeAétn Nepintwong 2
Awsaktikn) Evotnta 3: MeAétn Nepintwong 3

Awsaktik) Evotnta 4: MeAétn MNepintwong 4

KateuBuvon 3 (Ekpadnon Aoylopikov - Entersoft CRM)
(A7 NpSpt KOTEEPAR A | BREACHE oaS L 4r ADAS 4R )#

MabBnua - Ekpadnon Aoylwoukou Entersoft CRM
Aotk Evotnta 1: Awaxeipion emadpwv
Awsaktikr) Evotnta 2: Alaxeipion eukaiplwv & npoodopwv

Awsaktikr) Evotnta 3: Apaoctnplotnteg NwAntwv & npoypappata eMoKEPEWV

Mabnua - Npaktikn Edappoyn tou Aoylopikov Entersoft CRM
Awsaktikr) Evotnta 1: MeA€tn Nepintwong 1
Awsaktikr) Evotnta 2: MeA€tn Nepintwong 2

Awsaktiki Evotnta 3: MeAétn Nepintwong 3

19



